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1. Describe your overall goals and approach to address identified community issues, 

needs and interests through your station’s vital local services, such as multi-platform 

long and short-form content, digital and in-person engagement, education services, 

community information, partnership support and other activities, and audiences you 

reached and audiences you engaged.   

 Twice in the reporting period WHAD and Wisconsin Public Radio partnered with 

St. Norbert College in DePere, Wisconsin to survey Wisconsin residents on the 

issues they believe are the most important facing the state.  The issues list was 

used to guide production of more than 600 hours of weekday call-in 

programming, focusing on issues of concern to all WHAD listeners and those of 

our affiliate stations, including minority and other diverse audiences. In FY13, 

particular focus was paid to coverage of a controversial mine and the legislation 

surrounding its permitting, the 2012 fall election, the drought of the summer of 

2012, the Sikh Temple shooting in Oak Creek in August of 2012, and the effects 

of redistricting on minority populations. 

 In the area of education programming, WHAD scheduled and broadcast hundreds 

of university professors on call-in talk programs, as well as the weekly 

“University of the Air.”  These faculty members came from around the state of 

Wisconsin, as well as across the nation and from foreign countries.  WHAD 

produced and broadcast programming highlighting secondary school educators, 

administrators and others on various state and national education issues.   For 

example, WHAD host Kathleen Dunn did a live two-hour broadcast from the 

History Museum at the Castle in Appleton.  Her guests were a Lawrence 

University professor talking about Renaissance art, and an instructor at Fox 

Valley Technical College to discuss technical education in the Fox Valley. 

 WHAD’s licensee, the Wisconsin Educational Communications Board, partners 

with the University of Wisconsin-Extension to produce and distribute 

programming under the banner Wisconsin Public Radio.  According to Arbitron, 

the partnership reached an average of 433,000 listeners each week in the Spring of 

2013.   

 Wisconsin Public Radio expanded its digital presence in FY13.  The network’s 

websites had more than two million visitors and more than five million page 

voices on the WPR.org website in 2013.  Social Media is used for distribution of 



content, engaging audiences on and off air, and promotion.  Individual shows 

manage social media accounts to take listener comments and engage audiences 

beyond the scheduled broadcast period and WPR manages overarching Facebook 

and Twitter accounts with 15,000+ and 14,000+ followers in 2013.  Content is 

also available through a free mobile app for Android and iOS devices with more 

than 20,000 downloads to date. 

 WHAD added an affiliate – WHSF in Rhinelander – in April of 2013. 

 

 

2. Describe the key initiatives and the variety of partners with whom you collaborated, 

including other public media outlets, community non-profits, government agencies, 

educational institutions, the business community, teachers and parents, etc.  This will 

illustrate the many ways you are connected across the community and engaged with 

other important organizations in the area. 

 WHAD and its affiliates took part in an effort to put a face to a name of those 

from Wisconsin who lost their lives in the Vietnam War.  A Face for Every 

Name is a partnership with other Wisconsin Public Radio stations, Wisconsin 

Public Television and veterans organizations developed to find photos of the 

1,244 Wisconsin Vietnam veterans listed on “The Wall” in Washington.  

Three successful events were held in Green Bay, Madison and Milwaukee that 

brought together Vietnam War veterans and interested community members to 

learn more about the war, this project and how they can start to find and 

submit photos. 

 WHAD and its affiliates participated with Wisconsin Public Radio and Wisconsin 

Public Television as a partner in the WisconsinVote.org website featuring voting 

information and extensive unbiased reporting.  WisconsinVote.org also served as 

a civic engagement project producing candidate forums, political debates and 

more.  Its goal was to help listeners and others in our community connect with 

candidates and public servants at all levels of local, state and national 

government. 

 WHAD and its affiliates teamed with Wisconsin Public Radio and Wisconsin 

Public Television to establish a news and public service website regarding the 

drought of the summer of 2012 called WisconsinDrought.org.  The site’s goal was 

to inform residents on the latest development in the drought and to offer resource 

for those affected by the disaster while sharing print and audio version of special 

coverage broadcast on the station.  

 During the station’s on-air fundraising campaign, a portion of the money raised 

was sent to the Second Harvest Food Pantry as part of its “Food for 40” effort.   

 WHAD and its affiliates have partnerships with a number of non-profit arts and 

community organizations, including Latino Arts, the Institute of World Affairs, 

the Racine Theatre Guild, the Riveredge Nature Center, the Wildlife in Need 

Center, Waukesha Art Fest, the Choral Arts Society of Southeastern Wisconsin, 

the Kettle Moraine Symphony, the Milwaukee Symphony Orchestra, the 

Florentine Opera of Milwaukee, Old World Wisconsin, the UW-Oshkosh School 

of Music, the Wisconsin Conservatory of Music, the Wisconsin Department of 

Tourism, the Milwaukee Chamber Theatre, the Waukesha Choral Union, the 



Waukesha Civic Theatre, Historic Milwaukee, the Milwaukee Ballet, the Pabst 

Theater, the Racine Art Museum, the Marcus Center for the Performing Arts, the 

Festival City Symphony, Summerstage Outdoor Theatre, Milwaukee Art 

Museum, Alverno College, Global Union Music Festival, Wade House State 

Historic Site, Milwaukee Ukulele Club, Racine Symphony Orchestra, Wisconsin 

Institute for Public Policy and Service, Midwest Renewable Energy Fair, Grand 

Theater, Riverfront Jazz Festival, Wausau Conservatory of Music, the Wausau 

Festival of Arts, the Central Wisconsin Symphony Orchestra, the Wausau 

Symphony and Band, the Lucille Tack Center for the Arts, the Everest Academy 

for the Arts, the Portage County Cultural Festival and the Wausau Lyric Choir. 

 Producers and hosts Jean Feraca and Erica Janik spoke at the Chippewa Valley 

Book Festival in October, 2012 in Eau Claire. 

 WHAD sponsored a presentation by the hosts of Radiolab in October in 

Milwaukee. 

 WHAD sponsored the monthly Moth StorySLAMS in Milwaukee from October, 

2012 through June, 2013. 

 WHAD sponsored a taping of the program Says You! in Milwaukee in October. 

 WHAD sponsored a live broadcast of Garden Talk with Larry Meiller and 

Melinda Myers in Milwaukee in December. 

 WHAD held a listeners dinner in April in Milwaukee which featured the hosts of 

Zorba Paster On Your Heath, Zorba Paster and Tom Clark.   

 Host Kathleen Dunn was keynote speaker at a listener dinner in Hudson in April. 

 WHAD sponsored a concert of the Milwaukee Symphony Orchestra in March of 

2013, emceed by program host Lori Skelton. 

 Program host Jim Fleming served as the keynote speaker at a listener dinner in 

Wausau in May, 2013. 

 

3. What impact did your key initiatives and partnership have in your community?  

Describe any known measurable impact, such as increased awareness, learning or 

understanding about particular issues.  Describe indicators of success, such as 

connecting people to needed resources or strengthening conversational ties across 

diverse neighborhoods.  Did a partner see an increase in requests for related 

resources?  Please include direct feedback from a partner(s) or from a person(s) 

served. 

 Regarding the aforementioned events surrounding the “A Face for Every 

Name” project, WPR spoke with more than 70 volunteers and veterans who 

helped the station better understand the kinds of questions and barriers 

Wisconsinites might have regarding collection of photos for the project.  The 

events also generated significant earned media in print and television.  

Regarding the effort itself, more than 800 photos have been accounted for 

since the beginning of the project, and the search continues through a 

statewide listener-volunteer effort launched by WHAD and its partners in the 

project.  The photos to go on the “Wall of Faces,” a lasting tribute planned for 

the Vietnam Memorial Education Center in Washington, D.C.  Volunteer Sue 

Streeter said, “I received a photo for Major Duane.  I couldn’t help but tear up 

and wonder what might have been different about the world had he survived 



his military service; he was an outstanding student.”  Another volunteer, 

David Reichenberger said “I enjoyed the sense of reverie that the process of 

searching for and taking their pictures from the school yearbooks created – 

this sense of being with them, all these years later.”  And Leo Thomasgard, 

another Face for Every Name volunteer, commented, “Thank you so much for 

doing this and helping those generations who came after a war to remember 

those who served.” 

 WisconsinVote.org drew more than 383,000 visits during FY13, with nearly 

300,000 unique visitors and nearly 941,000 page views. 

 

4. Please describe any efforts you have made to investigate and/or meet the needs of 

minority and other diverse audiences during FY13, and any plans to do more in 

FY14. 

 Late in 2012, Wisconsin Public Radio made the decision to dedicate a portion of 

one position to finding new diverse voices for news and talk-show sources. 

 Thanks to the efforts by producers and reporters to actively seek out diverse 

sources not previously heard on the stations within our “New Voices Project”, in 

2013 a total of 198 new voices were brought to WPR’s airwaves.  These included 

guests from African-American, Latino, Native American, Asian and Middle 

Eastern communities, as well as an array of guests with a broad spectrum of 

political and social perspectives. 

 At the end of 2012, an electronic WPR Guest Rolodex was created and has grown 

to nearly 3,600 guest records.  This has been an important step toward creating a 

more complete picture of the station’s pool of guests, enabling WPR to draw more 

detailed diversity reports, and providing a helpful resource for producers, 

reporters and managers. 

 WHAD itself produced 16-36 weekly hours of live call-in programming for the 

Ideas Network of Wisconsin Public Radio.  Hosts Kathleen Dunn and Ben 

Merens focused on state and national politics, social issues, education, the 

environment and the economy.  Guests from the minority community and/or 

issues of importance to diverse groups are included regularly. 

 WHAD broadcast Jonathan Overby’s Higher Ground three hours each Saturday 

night, featuring African roots music with a Wisconsin perspective. 

 WHAD staff members continue their contacts with minority publications in 

southeastern Wisconsin.  That station distributes news releases to these 

newspapers regarding topics and guests coming up on our call-in programs and 

other series we produces and/or broadcast. 

 Affiliate stations WHDI and WSHS broadcast Hmong Public Radio two hours 

each week to serve Sister Bay, Sheboygan and northeastern Wisconsin with 

cultural and public information programming in the Hmong language to the 

immigrant population living in those communities. 

 In January of 2013, WHAD broadcast the annual State of Wisconsin tribute to Dr. 

Martin Luther King, Jr. 

 The station initiated award-winning news coverage of the August, 2012 shooting 

at the Sikh Temple in Oak Creek, and the issues of religious tolerance that 

surrounded it. 



 The news department developed award-winning coverage of the effect of 

redistricting on the Latino population in Milwaukee. 

 WHAD and its affiliates plan to stage Community Engagement Conversations 

throughout the state in order to ascertain the key issues affecting our service area. 

 

5. Please assess the impact that your CPB funding had on your ability to serve your 

community.  What were you able to do with your grant that you wouldn’t be able to 

do if you didn’t receive it? 

 Without CPB funding, WHAD would be unable to produce the quantity, quality 

and diversity of programming that we currently provide to our listeners.  Cutting 

or eliminating CPB funding to WHAD would result in serious cutbacks to the 

programs mentioned above and possible elimination of some programs. 

 Through call-in programs, broadcast debates and election night coverage, WHAD 

and its affiliates provided detailed information surrounding the state’s legislative, 

Congressional and U.S. Senate races in the summer and fall of 2012. 

 CPB funding allows Wisconsin Public Radio to maintain a local presence in 

Milwaukee, Wisconsin’s largest city.  Without CPB funds, it is unlikely that WPR 

would be able to continue a Milwaukee programming presence.  In addition to 

having a reporter in the station to cover issues in southeastern Wisconsin, our 

daily call-in programs that originate in the WHAD studios are carried statewide 

by 18 other stations in the Wisconsin Public Radio network. 

 The funding from CPB also allows us to produce local programming and 

community announcements to serve the listeners of affiliate stations WHWC 

(Menomonie-Eau Claire), WLBL (Auburndale-Stevens Point), WLBL-FM 

(Wausau), WHBM (Park Falls), WHLA (La Crosse), WHSF (Rhinelander) and 

WHAA (Adams) and WHHI (Highland). 

 CPB funding allows WHAD and its affiliates to air syndicated programs such as 

Talk of the Nation, NPR Specials, On Point, Says You and Car Talk. 

 WHAD carried Governor Scott Walker’s State of the State message in January of 

2013. 

 


